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IP Researchers Asia
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Dear Colleague,
 
Greetings and Congratulations from the Organizers of the Third IP & Inn
 
We are delighted to inform you that your submission to present at the

accepted.  We very much look forward to welcoming you to the Third IP

 

At this time, we would like to ask that you confirm your participation as p

January 2020 and possibly earlier. We need to hear from you by this d

 

You DO NOT need to confirm the title of your paper and abstract. And at

150 presenters and we seek your understanding to facilitate our program
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Thank you for participating in the Third IPIR

 <ipresearchersasia@gmail.com>

kepada IP, IPIRA, Irene, bcc: saya

   

IP Researchers Asia

Inggris Indonesia Terjemahkan pesan

Dear Speakers, Dear Colleagues, Dear Friends, 

On behalf of the Organizers of the Third IPIRA Conference and the instit
participation, outstanding presentations, and the collegiality and friendsh
format! 

As we all know, the success of an event directly relies on its presenters 
deeply grateful to you all for travelling online and sharing with us four wo

For those of you who are interested, here we have posted, along with al
the videos shown during the various days. Enjoy the review!

https://www.dropbox.com/sh/jw48f8oxsct9hj4/AADpsg38JiIah5_8Pnuqm

If possible, we have 2 requests for you. 
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Jacques de Werra, Digital Law Center and Faculty of Law, University of Geneva 

(Switzerland)  

 

*** 



 

 

Scientific Committee: 

 

Sheikha Al Akhzami, Innovation & Technology Transfer Centre, Sultan Qaboos University 

(Oman) 

Miranda Risang Ayu Palar, Faculty of Law, Universitas Padjajaran (Indonesia) 

Jeremy de Beer, Centre for Law, Technology and Society, University of Ottawa (Canada) 

Sergio Branco, Instituto de Tecnología & Sociedade de Rio de Janeiro (Brazil) 

Alessandro E. Cogo, Faculty of Law, University of Torino (Italy) 

Erdenechimeg Dashpuntsag, Faculty of Law, Otgontenger University (Mongolia) 

Roberto Garza Barbosa, Law Department, School of Social Science and Government, 

Tecnologico de Monterrey (Mexico) 

Henning Grosse Ruse – Khan, Centre for Intellectual Property and Information Law, Faculty 

of Law, University of Cambridge (United Kindgdom) 

Federico Ferretti, Jean Monnet Centre of Excellence “Consumers and SMEs in the Digital 

Single Market,” Department of Sociology and Economic Law, Alma Mater University of 

Bologna (Italy) 

Alison Firth, School of Law, University of Surrey (United Kingdom) 

Dev S. Gangjee, Oxford Intellectual Property Research Centre, Faculty of Law, University 

of Oxford (United Kingdom) 

Haijun Jin, Intellectual Property Academy and School of Law, Renmin University of China 

(People’s Republic of China) 

Sang Jo Jong, Center for Law & Technology, Seoul National University School of Law 

(South Korea) 

Naazima Kamardeen, Faculty of Law, University of Colombo (Sri Lanka) 

Ataul Karim, Department of Law, East West University, Dhaka (Bangladesh) 

Annette Kur, Max Planck Institute for Innovation and Competition (Germany) 

Le Thi Thu Ha, FTU Incubation and Innovation Space, Foreign Trade University (Vietnam) 

Michael Handler, Faculty of Law, University of New South Wales (Australia)  

Nari Lee, Department of Accounting and Commercial Law, Hanken School of Economics 

(Finland) 

Susanna HS Leong, NUS Business School, National University of Singapore (Singapore) 

Valeriy N. Lisitsa, Institute of Philosophy and Law & Faculty of Economics, Novosibirsk 

State University (Russia) 

Ma Le, School of International Law, East China University of Political Science and Law 

(People’s Republic of China) 



 

 

Gregory N. Mandel, Temple University Beasley School of Law (United States of America) 

Henny Marlyna, Faculty of Law, Universitas Indonesia (Indonesia) 

Althaf Marsoof, Nanyang Business School, Nanyang Technological University (Singapore)  

Bryan Mercurio, Centre for Comparative and Transnational Law, Faculty of Law, Chinese 

University of Hong Kong (Hong Kong, China)   

Caroline Ncube, SARChI Research Chair in IP, Innovation & Development, Department of 

Commercial Law, Faculty of Law, University of Cape Town (South Africa) 

Rostam J. Neuwirth, Department of Global Legal Studies, Faculty of Law, University of 
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FRIDAY, 26 MARCH 2021 (DAY 3) 
 

 
PARALLEL SESSIONS (4)  
 

11.00 am – 1.30 pm (SG/KL) / 8.30 am – 11.00 am (India) / 4.00 am – 6.30 am (Geneva) 

** Let us know if you need help converting the time to your time zone! 

 

PARALLEL SESSION 4.C 

GEOGRAPHICAL INDICATIONS OF ORIGIN 

Zoom Link: https://ntu-sg.zoom.us/j/91020354784  

Passcode: 202747 

Meeting Host/Chair Assistant: Prof. Althaf Marsoof Althaf@ntu.edu.sg 

 

CHAIR  

Le Thi Thu Ha, FTU Incubation and Innovation Space, Foreign Trade University  

PRESENTERS 

Paula Zito, Adelaide Law School, University of Adelaide 

Geographical Indications: What is Their Worth for Regulating the Connection Between Australian 

Regional Food and Origin?  

Ranggalawe Sugiri, Faculty of Law, Universitas Indonesia 

A Cup of GI Coffee: The Challenges and Impacts of Utilization of Geographical Indication to Indonesia 

Coffee Farmers and Industry 

Althaf Marsoof, Nanyang Business School, Nanyang Technological University 

A CSR/Fair Trade Inspired Policy for Fairer Geographical Indicators  

Srijan Mishra, Maharashtra National Law University, Nagpur 

Protection of Geographical Indications in the Market Driven Era 

Yulia, Faculty of Law, Malikussaleh University 

The Potential for the Protection of the ACEH's Community Handicraft as a Geographic Indication in 

Indonesia 

Nidhi Buch, Gujarat National Law University 

Multifaceted Role of the State in ensuring sustainable GI system: Challenges and opportunities in the 

Indian Legal Framework 

 

Email address (in order as in the panel) 

ha.le@ftu.edu.vn 

drpaulazito@internode.on.net 

ranggalawes@yahoo.com 

Althaf@ntu.edu.sg 

srijan.nluassam@gmail.com 

yulia@unimal.ac.id 

nbuch@gnlu.ac.in 
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Le Thi Thu HA, FTU Incubation and Innovation Space, Foreign Trade University  

 

Le Thi Thu Ha holds a Master degree in International Business Law from Tours University and a PhD in 

Intellectual Property Law from Foreign Trade University. She has held appointments as a visiting lecturer 

at the University of Rennes, University of Tours and University of Bern. Ha is a specialist on 

Geographical Indications. She consults regularly for a wide variety of stakeholders, from government, 

provincial authorities, Vietnamese enterprises and foreign partners. 

 

 

PRESENTERS 

 

 

 

 

 

 

 

 

 

 

 

Paula Caroline ZITO, Adelaide Law School, University of Adelaide 

 

Paula was conferred her Doctorate of Philosophy in Law by the University of Adelaide in March 2018 for 

her research on Geographical Indications: What is Their Worth? A Comparison of Geographical 

Indications Registrations Between Australia and Italy.  Paula is an Associate Teacher in Law at the 

University of Adelaide, South Australia, teaching Intellectual Property and Commercial Law. She is the 

author of a series of articles including ‘Australian Laws and Regulations on Regional branding on Food 

and Wine Labels: Part 1’, (2019) Australian Intellectual Property Journal 29(2), 67; ‘Australian Laws 

and Regulations on Regional branding on Food and Wine Labels: Part 2’, (2019) Australian Intellectual 

Property Journal 29(3), 127; ‘Protection of Australian Regional Names as Food Geographical Indications 

– South Australian Case Study: Part 1’, (2020) Australian Intellectual Property Journal 31, 43. 



Furthermore, Paula is a food Geographical Indications Consultant and a legal practitioner in the areas of 

Intellectual Property and Commercial Law. 

 

 

 

 

 

 

 

 

 

Ranggalawe SURYASALADIN, Faculty of Law, Universitas Indonesia  

 

Ranggalawe Suryasaladin is a lecturer of Universitas Indonesia (UI)Faculty of Law for Intellectual 

Property law Course, International Trade Law course, and Investment Law course in Undergraduate 

Program and IP Litigation and Dispute Settlement in UI Faculty of Law Postgraduate Program. He gained 

a Master Degree in International Law from American University USA in 2004, and a Master Degree in 

Business Law from Universitas Indonesia (2003). He has also been active as legal practitioner and IP 

Consultant since 2006.  Since 2012, he conducted program in UI to assist SMEs in Indonesia local 

regions to register and ménage their IP assets. This program is supported by Indonesia Creative Economy 

Board (BEKRAF) and Ministry of SME and Cooperatives. Ranggalawe is a member of Indonesia BAR 

Association and IP Consultant Association and also practise as IP Consultant in Suryasaladin Intellectual 

Property Consultant & Co. The IP legal consultation firm that focused on legal service of IP registration, 

IP Legal Research, and Dispute Settlement.   

 

 

 

 

 

 

 

 

 

 

 

Althaf MARSOOF, Nanyang Business School, Nanyang Technological University 

 

Althaf Marsoof is an Assistant Professor of Law at the Nanyang Technological University (NTU) in 

Singapore. Prior to joining the NTU, he spent three years at the Dickson Poon School of Law at King’s 

College London, where he completed his doctoral research, which was fully funded by the Dickson Poon 

PhD Scholarship grant. This research was the basis for his monograph titled ‘Internet Intermediaries and 

Trade Mark Rights’ published in June 2019. Before moving into full-time academia, he worked for over 

six years as a State Counsel attached to the Attorney General’s Department in Sri Lanka. 
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Srijan MISHRA, Maharashtra National Law University, Nagpur 

 

Srijan Mishra is a Research Assistant with the DPIIT IPR Chair at Maharashtra National Law University 

Nagpur. He has completed his LLM in Energy and Telecommunication Laws from Maharashtra National 

Law University Nagpur in the year 2019 and B.A. LL.B. (Hons.) with IPR specialization from National 

Law University and Judicial Academy, Assam in the year 2018. He is currently not only attached with 

IPR research Chair but is also pursuing his Ph.D. from Maharashtra National Law University, Nagpur. 

 

 

 

 

 

 

 

 

YULIA, Faculty of Law, Malikussaleh University 

 

Yulia, S.H., M.H is Assoc. Professor at Faculty of Law, Malikussaleh University (Aceh, 

Indonesia). She was Lecturer and Researcher at Malikussaleh University (Aceh) on December 

2002. Dr. Yulia obstained her Bachelor of Law in 1998, and she apply to Master of Law at 

Padjadjaran University of Bandung in 2003. She received Philosophy Doctor at the National 

University of Malaysia in 2014. She has presented papers at various national and international 

conferences. She wrote papers and articles in journals. One of paper (PhD thesis) was titled the 

protection of genetic resources and traditional knowledge through access and benefit sharing in 

Indonesia (2013). 

 

 

 

 

 

 

 

 

 

 

Nidhi BUCH, Gujarat National Law University 

 

Nidhi Buch, is working as an Assistant Professor at Gujarat National Law University, a leading Law 

school in India. She graduated in Economics, persuaded Law and obtained LL.M with Commercial Law 



specialization. She has also completed Post Graduate diploma in Intellectual Property Rights. She earned 

her doctoral degree from Gujarat National Law University in the area of Intellectual Property Rights. She 

gained wide experience as a Consultant on Intellectual Property Rights with National Institute of Design, 

Ahmedabad, India during the years 2001- 2004. She is associated with various Law schools and 

Management institutes in the capacity of a Visiting Faculty. Being a qualified advocate, she has also 

worked in the chamber of Senior Advocate at Gujarat High Court. She is also associated with Gujarat 

State Judicial Academy as Visiting Faculty, imparting training to newly recruited Judicial Magistrates for 

the State of Gujarat. Moreover, in the capacity of Director, Centre for excellence on Intellectual Property 

Rights at GNLU, she is actively involved in teaching, research and extension activities organized by the 

Centre along with three chairs i.e., Microsoft India Chair on Intellectual Property Rights, GNLU–Gujarat 

Council on Science and Technology (GUJCOST) Research Centre of Excellence on IP laws, Policies and 

Practices and DPIIT Chair for IPR. 

 

 

 

ABSTRACTS 

 

Paula Caroline ZITO, Adelaide Law School, University of Adelaide 

 

Geographical Indications: What is Their Worth for Regulating the Connection Between Australian 

Regional Food and Origin? 

 

This presentation assesses the value of using a food Geographical Indications (GI) framework to protect 

the connection between Australian regional food and origin. It analyses the current Australian consumer 

protection, trade mark and passing off laws that regulate the usage of Australian regional names on food 

labels to make an origin claim. It identifies their deficiencies and problems resulting from them for 

Australian regional food producers and the wider Australian food and agrifood industries. It analyses the 

current regulation of Australian regional names used on wine labels, in the form of wine GIs, and 

emphasizes the vast differential treatment that exists in the regulation and protection of Australian 

regional names used on food labels vis-à-vis on wine labels. Accordingly, this presentation highlights the 

strong case that exists for the implementation of an Australian food GI framework at a national level. 

Additionally, this presentation explains that a food GI framework is not only important for the Australian 

food industry at a national level; it is also crucial at an international level. This is particularly relevant 

given the negotiations between Australia and the European Union in relation to the Australian-European 

Union Free Trade Agreement. It is also pertinent given that many of Australia’s neighbouring countries 

are looking to trade with countries that protect food GIs pursuant to a dedicated food GI framework. 

 

 

Ranggalawe SURYASALADIN, Faculty of Law, Universitas Indonesia  

 

A Cup of GI Coffee: The Challenges and Impacts of Utilization of Geographical Indication to Indonesia 

Coffee Farmers and Industry 

 



Coffees are products that most registered as GIs in Indonesia since 2001. Not less than 22 local Indonesia 

coffees being registered as GI by coffee farmer communities or local authority in the last decades, hence 

Indonesia coffee farmers and producers still facing many challenges to benefit from the GI protection. 

The research being conduct by UI Faculty of law researcher in 2019 reveal that some GI coffee 

communities in Indonesia faced difficulties in managing their GI, while the consumers of Indonesia GI 

coffee have little attention to the use of GI as means to give assurance of quality standard of GI coffees.  

Furthermore, many of roastery and cafes in Indonesia put little attention to GI that indicate the source of 

origin. One of many reasons to this condition is because the consumers of single origin coffees only 

constitute not more than 30 percent of coffee customers. Most of coffee sold by downstream sellers 

(café)offers Blended coffee which the ‘recipe’ or blended compositions (and or ‘coffee origins’) being 

undisclosed to consumers or competitor as to offer ‘their own’ unique and distinct blended coffees.  Our 

presentation will focus to elaborate and analyze the issues and challenges of the utilization of GI in coffee 

industry in Indonesia, especially how to improve the management of GI coffee organization /association 

in order to support Coffee farmers and stakeholders to gain benefit from GI system.    

 

 

Althaf MARSOOF, Nanyang Business School, Nanyang Technological University 

 

A CSR/Fair Trade Inspired Policy for Fairer Geographical Indications 

 

Geographical Indications (GIs) come with the promise of socio-economic development for local 

communities. But more often than not, GIs in the developing world have not been able to deliver on that 

promise. However, it is unwise to place the entire blame on GIs for this shortcoming. Rather, the problem 

lies in the inequitable distribution of premiums generated by GIs within supply/value chains. For that 

reason, it is worth looking outside the GIs system so that we can draw inspiration from concepts such as 

Corporate Social Responsibility (CSR) and fair-trade. Both the CSR and fair-trade share certain common 

standards that aim to guarantee fair wages/prices, access to education and training, healthcare and safe 

working conditions, and human rights to stakeholders involved across supply/value chains. This paper 

makes a plea for these common standards to be infused into the GIs system to benefit local communities, 

while also proposing a strategy to achieve that objective. 

 

 

Srijan MISHRA, Maharashtra National Law University, Nagpur 

 

Protection of Geographical Indications in The Market Driven Era 

 

In this era of globalization, the nature and scope of the Intellectual Property Rights is changing and the 

new forms of intellectual properties are being given protection under national and International 

legislations. The Geographical Indications have become a way to protect Traditional Knowledge which 

otherwise would have diminished or would have exploited by the huge MNCs. In this period of 

globalization and industrialization, protection of the ancient practices has become important. The 

protection of not only cultural practices is necessary but also protection is necessary for the intangible and 

tangible forms of intellectual knowledge which are communicated and expressed. In this market driven 



era, we have to focus on not only registering these GIs but also providing adequate protection to them. 

Studies have found that the GI holders themselves at times are involved in ‘self-dilution’ of their own GI 

product to meet the market demand and to stay in the competition. In India, a case of Banarasi Sarees, it 

was found that cheap material was used by competitors to meet the demand and earn more profit. Chinese 

material was used in these sarees and by doing this the essence of the GI was in danger. This paper aims 

to explore such practices and focus on the problems with The Geographical Indications of Goods 

(Registration and Protection) Act, 1999. The appear also aims to suggest means and measures to provide 

suitable protection to the GIs in India and amendment to the legislation.    

 

 

S.H. YULIA, Faculty of Law, Malikussaleh University 

 

The Potential for the Protection of the Aceh’s Community Handscraft as a Geographic Indication in 

Indonesia 

 

Geographical indications indicate the place of origin from which a product derive its characteristics, 

which are influenced by natural factor or human factor, or a combination of the two. Indonesia had 

protection of GIs in Law of Number 11 Year 2016 concerning Trade Mark and Geographical Indication. 

The protection of GIs given after registration to General Directorate of Intellectual Property Rights was 

confirmed on the Government Regulations of Number 51 Year 2007 concerning Geographical Indication. 

The product was registered as GI, but in between, are Gayo Coffee, Kintamani Coffee, Salak Pondoh, 

Jepara Carving Furniture, Aceh Nilam Oil, Jeruk Keprok Gayo. Handicraft as GIs who is affected human 

factor, including Aceh’s handicraft. This article analyses the protection of Aceh’s handicraft as GIs. In 

Indonesia, laws protect GIs by Sui Generis. Therefore, Aceh’s handicraft as society creativity has 

potential protection under GIs. 

 

 

Nidhi BUCH, Gujarat National Law University 

 

Multifaceted Role of the State in Ensuring Sustainable GI System: Challenges and Opportunities in the 

Indian Legal Framework 

 

Geographical Indication (GI) which was once considered a sleeping beauty is now being seen as one of 

the most important tools for rural development. It protects products that are linked to its geographical 

origin. Originating from a definite geographical territory, it is used to identify agricultural, natural or 

manufactured goods in India. Goods protected with a GI tag, must have a special quality or reputation or 

other characteristics which are unique and can be attributable to its geographical origin. GI is considered 

to be a legal vehicle which can protect and preserve socio cultural heritage of a community. Products like 

Darjeeling Tea, Champaign, Roquefort Cheese and Basmati Rice are examples of local products 

capturing global market. India has put in place a sui generis system of protection for GI with enactment of 

a law exclusively dealing with protection of GIs. In intellectual property rights (IPRs), the term sui 

generis refers to a special form of protection regime outside the known framework. It can also be viewed 

as a regime especially tailored to meet certain needs. The legislations which deal with protection of GI’s 



in India are ‘The Geographical Indications of Goods (Registration & Protection) Act, 1999 (GI Act), and 

the ‘Geographical Indications of Goods (Registration and Protection) Rules, 2002 (GI Rules). GIs are 

distinct due to its collective, non-transferable and perpetual nature which requires an equally different 

system for governance compared to other forms of intellectual property. One of the most important 

aspects of any GI regime in terms of its governance is the involvement of the State irrespective of the fact 

whether the country has just introduced the system of GI protection or it has been part and parcel of its 

history. The objective of GI is not only to grant registration to the origin linked products but also to 

ensure sustainable post registration system for reaping maximum benefits from such registered GI. State 

plays key role in ensuring sustainable and efficient GI system. In India, State’s role is not only limited to 

facilitating the filing of GI application but also extends to being proprietor as well. In this context the 

paper makes an attempt to explore the role of State/government in promoting and protecting GI with 

particular reference to scope and significance of legal framework for GI protection in India. The 

involvement of state in GI governance is significant as it plays a critical role at every stage of spreading 

awareness, acquiring registration and finally implementing the legal rights. Thus, the paper makes an 

endeavor to understand the role of State by analyzing its nature, need and success in protecting GI. 

Considering the complexity and diversity of GI protection system, involvement of the State at national, 

regional and local level is critically examined and analyzed from Indian viewpoint. A comparative 

perspective from EU and India is taken to understand the role of State in harnessing the effective and 

efficient GI protection system in both these jurisdictions. Lastly the paper elucidates on the governmental 

support schemes that play major role in GI governance in India. Finally, the conclusion on the role of 

state in harnessing the GI potential as a tool for development will be drawn taking into consideration the 

objective of Indian GI system, status of majority of producers being underprivileged, complexities and 

technicalities involved in the GI filing, absence of strong producers’ organization and post grant benefit 

sharing mechanism. 

 

 

 

Zoom Guidelines for Chair and Speakers 

 

• Log in into the Zoom meeting(s) with your NAME AND FAMILY NAME. This is 

necessary for the moderators and the IT support to identify chair and speakers for the purpose 

of making them co-host so they can share the screen (for presenters  

• The meeting host will make the Chair and Speakers meeting co-host 

• Participants will raise their hand with the Zoom “Raise Hand” feature to ask questions or make 

comments.  

• The Chair will be in charge of following the Zoom hands (usually BLUE hands) and tell the 

participants who raise the hands to ask a question when it is their turn to speak. The Assistant will help 

the Chair keeping track as needed by the Chair.   

• We suggest that the Chair and the Speakers open the “Participants” list on their screen. In this 

way, the chair can follow better who, amongst the meeting participants, has raised their Zoom 



hands. The same applies to the speakers who will respond to questions AFTER the Chair tells 

them to respond 

• In some cases, participants may write questions and comments in the Chat. The Chair is also in charge 

to look at those. The Assistant will help the Chair in this respect as well. 

• Each presenter will have a total of 25 minutes for their presentation, questions and 

comments. 
 

• We suggest that each speaker speaks for no more than 15 minutes and leaves 10 minutes 

for questions and comments. 

 

• The Chair will keep the time with the help of the assistant. The Chair will tell the 

presenters to conclude the presentation as soon as possible if the presenters are losing 

track of time, in order to reserve some time for questions. 

 

• Each speaker will present and receive questions (for a total of 25 minutes). Questions 

should focus on each paper. At the end of the panel, if there is any extra time, more 

questions can be asked to the panel as a whole. 
 

• If presenters will use slides, they SHOULD NOT SEND the slides to us. They will just 

present the slides the day of the presentations by sharing their screen. We do not need 

copy of the slides. 
 

• We suggest that speakers avoid long slides and slides with complicated technology features (such as 

videos) as this can result in losing time for the presentation or technical problems. 

• Please stop sharing your screen at the end of your presentation, so the next presenter can start sharing 

her/his screen.  

• Questions and comments should be kept brief and to the point to allow as much 

feedback as possible for presenters. The Chair should feel free to ask those asking 

questions/comments to stop/conclude if the question/comment if it is too long. 
 

• We recommend that presenters do not respond to each question, but reserve some time at the 

end to respond, or they may lose precious time for feedback. 

 

Thank you for participating in the IPIRA Online Conference! 

 

 

 



The Potential for the Protection of Aceh’s Handicraft as Geographical Indications in 

Indonesia 
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Geographical indications showed the place of origin where is see something product as characteristic, 

where is effected natural factor or human factor or combination of second it. Indonesia had protection of 

GIs in Law of Number 11 Year 2016 concerning Trade Mark and Geographical Indication. The protection 

of GIs gave after register to General Directorate of Intellectual Property Rights. The Product was 

registered as GI, in between, are Gayo Coffee, Kintamani Coffee, Salak Pondoh, Jepara Carving 

Furniture, Aceh Nilam Oil, Jeruk Keprok Gayo. Handicraft as GIs who is effected human factor, including 

Aceh’s handicraft. This article analyses the protection of Aceh’s handicraft as GIs. In Indonesia and 

Malaysia Laws protection GIs by Sui Generis. Therefore, Aceh’s handicraft as society creativity has 

potential to protect under GIs. 

 

Keyword: handicraft, Aceh, GIs, protection 

 

Geographical indications is one of protection related to character of the product,1 that is stressed 

the importance of relationships between quality signal owners and suppliers in the value chain of 

many agricultural products,2 and traditional product. GIs are market place3 and market strategic4 

in growth potential value agricultural and food products.5 That has long been associated with 

unique quality attributes strongly and characteristics of products.6 

The protection of GIs is fair competition in to reap economic benefits,7 double incomes for 

farmer,8 and for local society. It will can be, if GIs of registration according national regulation. 

The successful registration of GIs demonstrates how opportunities heralded by new legal 

measures can embed existing local relations of power.9 And, GIs has two functions, are as 

promotion product that have unique characteristic, and information sources for consumer about 

quality, reputation, and original.10 So, GIs is powerful regulatory tools for product quality 

control11, and one of the most controversial categories of intellectual property rights.12 

On the Trade related aspects of Intellectual Property Rights (TRIPs Agreement) has set up GIs 

which are the development of the rules concerning ‘appellation of origin’ as set out in The Paris 

Convention for the Protection of Industrial Property 1883, that is “… the geographical name of a 

country, region, or locality, which serves to designate a product originating therein, the quality 

and characteristic of which are due exclusively or essentially to the geographical environment, 

including natural and human factor”.13 Further on in the TRIPs Agreement confirms, GIs are 

indication which identify a good as originating in the territory of a member, or a region or locally 

in that territory, where a given quality, representation or other characteristic of the goods is 

essentially attributable to its geographical origin under article 22.1. 

Indonesia has protected GI under Law of Number 20 Year 2016 concerning Trademark and 

Geographical Indication. In the article 1.6, GIs is a sign indicating the origin of an item and/ or 

product due to geographical environmental factors including natural factors, human factors or a 



combination of both factors provide a reputation, quality, and certain characteristics of the goods 

and /or products produced. 

Previously, there were Indonesian GIs products such as Toraja Coffee has used of Japanese 

company by Key Coffee Co. with the brand Toarco Toraja  on 1976. Then, Gayo Coffee case 

used as a trademark by Holland Coffee B.V. and, listed as Gayo Mountain Coffee. Registration 

of Toraja Coffee brand in Japan, and Gayo Coffee in the Netherlands prevented coffee entrants 

from Indonesia under the name of Toraja Coffee, and Gayo Coffee.14 Two examples of such 

cases, harming GIs which is did not use the name for export to Japan and the Netherlands.15 

Indonesia’s abundant natural wealth is a boon for the life of the people. The natural wealth, 

processed into agricultural products, food products, and traditional handicrafts, is a GI that 

encourages regional development.16 Aceh has handicraft which reflects the characteristics of 

regional culture, like Kasap, Aceh Embroidery which made bag, clothes, shoes, skullcap, and 

purse, Kupiah Meukeutop, Bross Pintoe Aceh, and Rincoeng Aceh.17 This article analyses to 

potential the Aceh’s handicrafts to protect as GIs. 

 

Geographical Indication of International Regulations System 

GIs have wide application in the intellectual property regimes of countries. It not only 

functions as quality marks that enhance export markets and revenues, but also provides a clear 

source of origin.18 Thus the creativity and collective owned knowledge of the local communities 

producing GIs who is the legitimate users of intellectual property like GIs, thus it becomes an 

important collective asset in the value creation process.19 

 

Paris Convention 

Paris Convention 1883 is the first international agreement which the protected GIs.20 The 1883 

version of the Paris Convention provided that “indications of source or appellations of origin” are 

protectable subject matter, it was  limited to guaranteeing certain protective measures at the 

border and was extended only to false or misleading uses of GIs, not the use of GIs in general.21 

In the article 1.2 that the protection of industrial property has as its objects patents, utility models, 

industrial designs, trademarks, service marks, trade names, ‘indication of source’ or ‘appellations 

of origin’, and the repression of unfair competition. This convention has confirmed GIs concept 

‘indication of source’ dan ‘appellation of origin’. But, in the convention confirmed origin 

indication product may not enter other country if the product is not right from that country.22  

Under article 10.2 mandated, any producer, manufacturer, or merchant whether a natural 

person or legal entity, engaged in the production or manufacture of or trade in such goods and 

established either in the locality falsely indicated as the source, or in the region where such 

locality is situated, or in the country falsely indicated, or in the country where the false indication 

of source is used, shall in any case be deemed an interested party. Article 10bis also afforded 

protection against false or misleading indications of source as a means of repressing unfair 

competition. Included under the definition of unfair competition are any acts which create 

confusion, or allegations, the use of which in the course of trade are liable to mislead the public, 

as to the nature, the manufacturing process, the characteristics, the suitability for their purpose, or 

the quantity, of goods.23 

 



Madrid Agreement 1891 

The Madrid agreement for the repression of false or deceptive indications of source on goods 

was signed. The agreement has confirmed GIs an article 1.1, protects against the false or 

deceptive indication, directly or indirectly, as being the country or place of origin. One can place 

this treaty on the extremity of region.24 This agreement do not add much to the protection already 

given by the Paris Convention but required the indication being protected under domestic law. It 

protects all the direct and indirect indications of source of the Contracting Parties against false or 

misleading use and this protection is extended to any use in commercial transactions.25 

Madrid Agreement Concerning The International Registration of Marks 1981 has signed about 

GIs. Madrid agreement has protects against the false or deceptive indication, directly or 

indirectly, as being the country or place of origin. One can place this treaty on the extremity of 

region.26 An article 1 confirmed, “All goods bearings a false or deceptive by which one of the 

countries to which this agreement applies or a place situated therein, is directly indicated as being 

the country or place of origin shall be seized in importation into any of the said countries.”  

 

Lisbon Agreement for the Protection of Appellations of Origin and their Registration, 1958 

The Lisbon Agreement provides for the protection of appellations of origin. This agreement 

serves to protect the “geographical denomination of a country, region, or locality, which serves to 

designate a product originating therein, the quality or characteristic of which are due exclusively 

or essentially to the geographic environment, including natural and human factors.27 The Lisbon 

Agreement established an international system of registration and protection of appellations of 

origin”. It mean was confirm in article 2.1, “appellation of origin” means the 

geographical denomination of a country, region, or locality, which serves to designate a product 

originating therein, the quality or characteristics of which are due exclusively or essentially to the 

geographical environment, including natural, and human factors. And, country origin was 

confirm in the article 2.2, the country of origin is the country whose name, or the country in 

which is situated the region or locality whose name, constitutes the appellation of origin which 

has given the product its reputation.28 

This definition goes far beyond that of ‘indication of source’, because the product which is 

identified with an ‘appellations of origin’ must originate with two main points. There are, 

‘appellations of origin’ from specific place, premium quality, characteristics, and reputations.29 

Therefore, the Lisbon Agreement for the Protection of Appellations of Origin, a Special Union 

under the Paris Convention, prescribed a sui generis regime for appellations of origin which 

made use of an international register. Article 3 Lisbon Agreement confirmed “Protection shall be 

ensured against any usurpation or imitation, even if the true origin of the product is indicated or if 

the appellation is used in translated form or accompanied by terms such as “kind,” “type,” 

“make,” “imitation”, or the like”.30 

 

TRIPs Agreement 

TRIPs Agreement has recognized geographical indications as a major category of intellectual 

property. Some 76 countries protect geographical indications today through specific legal 

systems (commonly referred to as sui generis), which provide for the registration of geographical 

names as a separate kind of intellectual property rights.31 Indication of source refers to a sign that 



indicates that a product originates in a specific geographical region. Appellation of origin refers 

to a sign that indicates that a product originates in a specific geographic region only when the 

characteristic qualities of the product are due to the geographical environment, including natural 

and human factors. GIs includes both of the above concepts.32 Therefore, the TRIPS Agreement 

created a single category for such indications, GIs, which is broader than indications of source, 

but does not incorporate the natural and human factors of appellations of origin.33 

TRIPs Agreement has confirms the minimum GIs standards under article 22, efficient GIs 

protection fosters international trade in commercially utility should ensure high quality and fight 

counterfeiting.34 Furthermore, in the article 22 of TRIPS provides the general level of protection 

applicable to all GIs products and prohibits the use of misleading GIs or indications which 

constitutes an act of unfair competition.35 

The protection of the GIs in article 22.2 of TRIPs Agreement are in respect of GIs, members 

shall provide the legal means for interested parties to prevent: (a) the use of any means in the 

designation or presentation of a good that indicates or suggests that the good in question 

originates in a geographical area other than the true place of origin in a manner which misleads 

the public as to the geographical origin of the good; and, (b) any use which constitutes an act of 

unfair competition within the meaning of article 10 bis of the Paris Convention 1967.36 

The additional protection for GIs for wines and spirits through the prohibition of expressions 

such as kind, type, style, imitation or the like for wines and spirits not originating in the place 

indicated by the GIs in article 23.1 for. Next, article 23.4 has confirmed, that in order to facilitate 

the protection of GIs for wines, negotiations shall be undertaken in the Council for TRIPS 

concerning the establishment of a multilateral system of notification and registration of GIs for 

wines eligible for protection in those members participating in the system.37 And, there is no 

obligation under the article 24.9 of TRIPS Agreement to protect GIs which are not or cease to be 

protected in their country of origin, or which have fallen into disuse in that country. 

 

Geographical Indication of Indonesian Laws 

Identification of GI under Law of Number 20 Year 2016, GIs is protected during the 

maintenance of the reputation, quality, and characteristics underlying the granting of GIs 

protection to a good in the article 61.1 of Law of Number 20/2016. Therefore, GIs that do not 

meet these requirements, will be rejected and cancelled under article 61.2 of Law of Number 20/ 

2016. 

Registration of GIs may be submitted by an institution representing the community in a certain 

geographic area that seeks a natural product or product, handicraft articles and industrial 

products. The registration authority is Provincial or District/ City Regional Governments the 

article regulates parties who can register GIs. And, an institution that represents the community in 

a particular geographical area, namely: Party that seeks goods that are natural products or natural 

resources, such as producers of agricultural goods, makers of handicrafts or industrial products, 

or traders who sell goods the institution that is given the authority for that or the consumer group 

of certain goods under article 53.3 of Law of Number 20/2016.38 Thus, in addition to local 

communities, community groups or local governments, others have no authority to register such 

GIs.39 



GIs registration impact on the price premium: in some cases, the GIs was registered only when 

the crop production had already started or after the harvest season had finished and, 

consequently, no GIs product has been sold yet in the market, while, in other cases, the potential 

positive effect is limited by the weak cooperative approach among the agents. However, in the 

well-organized GIs supply chains, where an effective collaborative approach is already 

implemented, price premium increases are observed,40 also for some Gayo Coffee. 

The GIs registration mechanism is set in the Indonesian Geographical Indication Book.41 

Filling in the requirements book contains information about the quality and characteristics that 

are typical of the items that can be used to distinguish one item from another that has the same 

category. This requirement book is a requirement to obtain a GIs certificate on the item 

registered.42 

Registration of GIs must fulfill objective and subjective requirements. Objective requirements, 

namely: the owner of a GIs must have: a. Strong and effective management system; b. Excellent 

product quality and well maintained consistency; c. The marketing system includes strong 

promotions d. Able to supply market needs in sufficient quantities on an ongoing basis; e. 

Willingness to enforce legal provisions related to GIs.43 

Subjective requirements that to obtain legal protection as a GIs must be register in the article 

53.1.2.3.4 of Law of Number 20/2016. Registration of GIs of products derived from natural 

resources, handicrafts or industrial products. GIs are submitted to the minister for registration, 

subject to substantive examination by the Geographical Indication Experts Team under article 53 

and 59 of Law of Number 20/2016.44 Therefore, the protection of Indonesian’s GIs provides with 

constitutive system and collective owner.45 

 

Geographical Indication of Malaysian Laws 

 

Indonesia’s Geographical Indication 

Indonesian is a country that is rich in products that have the potential to be GIs.46 On the 

September, 2019, Indonesia's GIs has already registered some 67 GIs. And, Kintamani Coffee of 

Bali as the first GIs registered by Bali society of geographical indication protection with 

registered number ID G 002007000001, based on data in General Directorate of Intellectual 

Property Rights, Oct 2018. It those workers who will reap the benefits of GIs sign 

implementation.47 GIs registered are dominated by agriculture products, while handicrafts are still 

few.48 Until July 2018, number of GIs of coffee registered is 24 GIs, and the last listed coffee as a 

GIs is Samosir Pulo Arabica Coffee, based on data in General Directorate of Intellectual property 

Rights in  Oct 2018. 

Aceh’s GIs was registered Gayo Coffee,49 Aceh Nilam Oil, Jeruk Keprok Gayo. Gayo Coffee 

was registered on the April 2010. Gayo-Aceh Tengah and Bener Meriah District is high area 

which has 46,000 hectare Coffee gardens, and it know with Arabica Coffee type. There are 

productions of coffee average 725 ton/hectare/year. And, 33,000 people of 200,000 Aceh Tengah 

population, and Bener Meriah population depended on their lives from the coffee garden. 

Gayo Coffee is generally prepared by wet processing methods. Gayo Coffee has a strong aroma 

and balance body. Coffee product of Gayo societies was exported to many countries in 

the world.50 The protection of GIs of Gayo Arabica coffee based on consideration that Gayo 



Arabica Coffee originates from a specific area with an altitude range of 900-1,700 meters above 

sea level/m.dpl (most are planted at height 1.000-1.400 m.dpl).51 Aceh Nilam Oil was registered 

as GIs on September, 2013 by community forums for the protection of Aceh Nilam Oil with 

register number ID G 000000021. While, Jeruk Keprok Gayo was registered by Jeruk Keprok 

Gayo community of the geographical indications protection on April, 2016 with register number 

ID G 000000040, based on data in General Directorate of Intellectual Property Rights in Oct 

2018. 

 

Aceh’s Handicraft as Geographical Indications 

GIs show the place of origin a product where is effect natural factors or human factors or 

combination of both. Handicrafts as GIs who is effect human factors in an area so it can show 

origin place of products.52 It was confirmed in article 2.2 the Government Decree of 

Geographical Indications Number of  50/2007, that GIs protection object, that is product from 

natural, agriculture, handicrafts, and certain industrial product.  

Handicraft is cultural product which has big chance for competition in global market.53 Aceh 

is one province of Indonesia, which have handicraft with many kinds of patterns or motives,54 as 

identity cultural.55 There are Aceh Embroidery bag and clothes, Kasab in Aceh Utara District.56 

Songket Aceh, Tenun Aceh, Kasab Aceh, Rincoeng Aceh, Kupiah Meukeutop in Aceh Besar 

District.57 Bag and clothes Embroidery Aceh,58 and craftsman Tenun Songket in Aceh Selatan 

District.59 

The batik industry in Gayo-Aceh Tengah District, which has a Gayo Ceplok pattern inspired 

by the motif at the end of the openwork carving of the Gayo traditional house and Parang Gayo 

pattern.60 The literary industries of Aceh Tengah-Bener Meriah District are Kupiah Gayo Lues, 

Kupiah Ija Tjam, and Kupiah Gayo.61 There are also, Mat Pandanus of Aceh pattern in Aceh 

Timur District.62  

Aceh’s handicrafts show authenticity of the place where the product was made in Aceh 

society. Aceh’s handicrafts is ‘indication of source’ in Aceh which is no identical with others 

region. Pattern of Aceh’s handicrafts is very typical show Aceh society culture as ‘appellation of 

origin’. For example, Aceh Embroidery of Pintoe Aceh on bags, clothes, prayer mat (Sejadah). 

Bross of Pintoe Aceh and Rincoeng Aceh Pattern, Aceh Kasab Pattern as handicrafts Aceh 

Society which is did not found in outside of Aceh. 

Handicrafts have become the business of some Acehnese people where they hang their lives, 

both handicraft workers and traders. They make this hand-crafted special technique based on 

their knowledge and motives that reflect their culture. The handicraft products have been 

produced continuously by the people of Aceh and traded in souvenir shops in almost all districts 

in Aceh. In fact, the Acehnese handicrafts have been traded in the national market and exported 

in various markets in the world, such as, Malaysia, Thailand, United States, Australia, Dubai, 

London, South Africa, and Singapore.63 

Therefore, the Acehnese handicrafts that are characteristic of Aceh have the potential to be 

protected under GIs. Thus, guaranteeing legal certainty regarding GIs products in Indonesia, 

considering that GIs adhere to the first to file system, registration is the main requirement for 

legal protection. Because, the case of duplicating Aceh's handicraft motive by irresponsible 

people has an impact on the existence of Aceh's handicraft values as a cultural value of the 



Acehnese people.64 Because, the case of duplicating Aceh's handicraft motifs by irresponsible 

people has an impact on the existence of Aceh's handicraft values as a cultural value of the 

Acehnese people. 

 

Conclusion  

GIs is a protection that provides information about the authenticity and quality of a product. It 

shows the location of the origin of the product that is not the same as other regions. International 

regulations have confirmed, the protection of the GIs that the indicated of source and appellation 

of origin. Protection of GIs is given to products due to natural factors or human factors or a 

combination of both. 

Acehnese handicrafts in the form of bag and shirt border, Songket Aceh, Kasab, Kupiah 

Meukeutop, Bross Pintoe Aceh and Rincoeng Aceh are a reflection of the culture of the Acehnese 

people that is different from the people in other regions. The Acehnese handicrafts as indicated of 

sources and appellation of origin have fulfilled the requirements as stated in the regulation of 

international intellectual property rights. Likewise, in Indonesian regulations, the handicraft of 

Acehnese people has the potential to be protected as a GIs. Therefore, the protection of GIs of the 

Acehnese people's handicrafts can avoid the occurrence of violations of the Acehnese handicraft 

motives. 
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