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INTRODUCTION




Telecommunication is a term
coming from Greek and its
meaning ‘communication at
distance’ through different
signals.






1851 = First operational land lines were laid by the government near
Calcutta

| 881 = Telephone services introduced in India

-

1923 > Formation of Indian radio Telegraph Company -

LS o il

1932 >Merger of ETC and IRT into Indian Radio and“t_?_ab'le Cd
Company &

1947 > Nationalization of all foreign telecommunication companies to form the
posts, telephone and telegraph, a monopoly run by the government's
ministry of communications

| 956 =2 Conversion of dot into two wholly government — owned companies the
VSNL for intemational telecommunication and MTNL for services in

metropolitan arcas

1997 2 Telecom regulatory authority created



The Indian Telecom sector is second largest network in the
world.

Subscriber numbers already crossed 350 million.
Average growth rate of over 40% in respect of subscribers.
Monthly additions of above 7 million phones.

Growth impetus from wireless segment with 84% wireless
and 16% wired.

Further access is provided by 54 lakh PCOs and 5 lakh VPTs.
9 million Internet and 2.5 million broadband subscribers.

More than a thousané-cities have be n_p[owded with
broadband cennectivity Ut 6 ehs housand cities
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Market Structure for Wireless Service (GSM)
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Growth Trend of Wireless Subsecribers
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Composition Of Net Service Revenues

Gross | JC Revenue,
15%
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Roaming Revenues 12%; SMS Revenues 4%; Other VAS 5%



USERS OF TELECOM INDUSTRY
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SEGMENTATION OF
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Wire line Subscriber

The subscriber base of Wire line services as on 31st March 2008 was 39.42 million as
compared to 40.75 million subscribers on 31* March, 2007 registering a decrease of
1.33 million subscribers during the year 2007-08. Out of the 39.42 million wire line
subscribers, 27.78 million are Urban wire line subscribers and 11.64 million Rural
Subscribers.
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Wireless Subscriber

The wireless subscriber crossed the 261 million subscriber mark at the end of the
financial year in comparison to the subscriber base of 16511 million at the end of
March, 2007, It added 95.9 million subscribers in the financial year 2007-08 reagistering
an annual growth rate of about 58.12%. The total subscriber base of wreless services

has grown from 33.69 million in March, 04 to 261.07 million in March, 08,
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Internet Subscriber

The Internet subscriber base in the country as of 31¢ March 2008 stood at
11.09 million as compared to 9.27 million during the previous year, registering
an annual growth rate of about 19.63%.

Subseribers (In|akhs)




Cable TV Service

+ At present, as
per latest
estimates there
are 112 million
households In
India having
television sets.

* Out of this,
there are 71
million household
subscribers of
cable television
services.




DTH Services

Apart rom Free-to-Air DTH service of Doordarshan, there were six private DTH
licensees and oul of these six licensees, only three licensees are offering paid
DTH Service to customers as on 31st March 2008. The following are the six
private D TH licensees:

/
1.Dish TV 2
2. Tata Sky Limited
3.Sun Direct TV Prlvatel [




FM Radio / Community Radio Service

Apart rom FM Radio Stations of All India Radio (AIR), there
~are 325 private FM Radio Stations in operation across the

country as on 31st March 2009. For the quarter ending .

March 2009 out of 49 licensees of Community Radio -
Stations, 35 Stations are in operation
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COMPANY ANALYSIS

Tata Teleservices

Aircel + Dishnet, (Maharashtra) Ltd.,
4.60% 9.10%

Idea Cellular +
Spice, 11.10% ___

MTNL, 1.20% mms— —HFCL, 0.10%

Reliance
Communications
Ltd., 18.30%
BFL Mumbai, \_¥_ Shyam Telecom,
0.60% 1
Vodafone Essar 0.10%
Ltd., 17.50%

Figura: Market Share of [elecom Companies as on 314 Jan 049
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| FUTURE OF |
TELECOMMUNICATION |
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