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This study aims to analyze the knowledge of Aceh entrepreneurs about the capital
market and the factors that influence the increase in understanding of entrepreneurs
about the capital market. This study is analyzed using a quantitative descriptive
approach. This research sample is 120 Acehnese entrepreneurs. The sampling technique
used is Judgment sampling.

The results of the study show that the knowledge of Aceh entrepreneurs about the
capital market is still low. Acehnese entrepreneurs do not understand the capital market
so they are not interested in investing in the capital market. Seminars, stock game
simulations and socialization of the capital market increase the knowledge of
entrepreneurs and the understanding of the capital market. As a result, the desire of
entrepreneurs to invest in the capital market also increases. The results of this study
provide empirical evidence to policymakers about the need for capital market
socialization for Aceh entrepreneurs and investment products in the capital market.
Keyword: Knowledge, Entrepreneur, Capital Market. I.

INTRODUCTION The capital market trades debt securities and shares for the long-term
(Chandra, 2009.). Today, the capital market has become a nerve center for economic
finance in various countries (Muklis, 2016). Therefore, the capital market is important for
the economy of states because of its function as a means of funding for companies and
a free of charge public investment in financial instruments (Spaseska, et al, 2016 ;
Nasution, 2015). The interest of investing in Indonesian society in the capital market is



still low, only about 0.5% of the total population (Tarigan, 2013).

Whereas, the growth of the middle-class society in Indonesia is fast, but this growth is
not in line with the increase of public interest to invest in the capital market. This
happens because the growth of the middle class society is not supported by adequate
knowledge about the procedures for investing in the capital market (Muklis, 2016). As a
result, people prefer short-term investments such as saving at a bank compared to
investing in long-term financial assets.

For this reason, it is necessary to provide sustainable education for the public about
capital market investment (Tarigan, 2013). Supriadi & Hariyanto, 2017) on their research
shows that Indonesian investor knowledge about capital markets is still low. Therefore,
this study was conducted to determine the level of knowledge of Aceh entrepreneurs
and their understanding of the capital market and investment in the capital market.
Aceh is suspected that its entrepreneurs do not have a good understanding of the
capital market because it is located in the westernmost tip of Indonesia. As a
consequence, they do not want to invest their funds in the capital market. II.

KNOWLEDGE OF THE CAPITAL MARKET The investment decision of somebody on an
asset is determined by the level of knowledge and understanding of the asset itself.
Knowledge is needed to avoid losses and obtain maximum returns from investments
(Malik, 2017; Kusmawati, 2011). The knowledge of investors in investment instruments
greatly affects investment interests (Yuliati, 2011). Likewise, the investments in the
capital market where the investors need to have knowledge about the capital market
and investment products offered in the capital market.

The decisions of Investors are determined by their knowledge of investment techniques
and risk perception (Virlics, 2013). Knowledge has an important role in increasing
investor interest to invest in the capital market (Khotimah, et al, 2011). The lack of public
knowledge about investment in the capital market causes their low participation in
investing in the capital market (Muklis, 2016). Insufficient knowledge about the capital
market makes investors uninterested in investing (Hossen, et al, 2014). Information
about investment products chosen by investors is important for making the right
investment decisions (Miazee et al, 2014).

Several previous studies in several countries showed that public knowledge about
capital markets is low. Ganapathi research, (2014) in India proved that the public was
aware of investing in the capital market did not have sufficient knowledge about
investing in the capital market. Furthermore, the Acquah-sam & Salami, (2013) research
found that the majority of Ghanaian people had little knowledge about the capital



market activities.

The same finding was also proven in Bangladesh, the majority of investors did not have
the fundamental knowledge to invest in the capital market (Miazee et al, 2014). The lack
of knowledge of investors on investment procedures results in low investor interest in
investing in the capital market (Supriadi and Haryanto, 2017; Acquah-Sam and Salami,
2013; Yuliati, 2011). I.LRESEARCH METHOD The unit of observation of this study are
entrepreneurs in 8 districts/cities in Aceh which are included Pidie Jaya Regency, Pidie
Regency, Aceh Besar Regency, Banda Aceh City, West Aceh Regency, Nagan Raya
Regency, South Aceh Regency, and Subulussalam City. The sampling technique used is
judgment sampling. The amount of sample is 120 entrepreneurs with 15 entrepreneurs
distribution per district/city. 3.1.

Method of collecting data This research data are obtained through a closed
questionnaire measured by a Likert scale. The scale values used are 5 (strongly agree), 4
(agree), 3 (neutral), 2 (disagree), and 1 (strongly disagree). 3.2. Data Analysis Method
This study uses a quantitative descriptive approach. The researchers try to identify the
knowledge and understanding of Acehnese entrepreneurs about investing in the capital
market. Frequency tests are used to measure the perception of respondents.
IV.RESEARCH RESULT A.

Characteristics of Respondents The characteristics of respondents analyzed in this study
include age, gender, education, and experience of respondents such as described in
table 1 below: TABLE 1. Respondents Characteristics No Indicator Frequency Percentage
(%) 1. Age (in years) 20-30 23 19,2 31-40 53 44,2 > 40 44 36,6 Total 120 100,0 2. Gender
Male 91 75,8 Female 29 24,2 Total 120 100,2 3. Education Senior High School 59 49,2 D3
65,0S13831,7S275,8S3 10 8,3 Total 120 100,0 4. Experience (in years) 3 28 23,349
7,5> 583 69,2 Total 120 100,0 Based on table 1 above, respondents with age of 20-30
years are 23 people (19.2%), the respondents with age 31-40 are 53 people (44.2%), and
the respondents over the age of 40 are 44 people (36,6,3%). Based on the gender, 91
entrepreneurs (75.8%) and are the majority respondents in the study, while the
remaining 29 entrepreneurs (24.2%) are taxable entrepreneurs with the female gender.
Based on 120 respondents, taxable entrepreneurs who have the last level of high
school/equivalent education dominates 59 respondents (49.2%).

The second highest numbers of respondents who have the last education are 38
graduates of S1 education (31.7%). The next is a taxable businessman with a final
education in strata 3, stratum 2, and Diploma 3, each with 10 people (8.3%), 7 people
(5.8%), and 6 people (5%). Based on the experience of running a business, 83
entrepreneurs (69.2%) have experiences more than 5 years. The entrepreneurs with 3



years experience are 28 respondents (23.3%) and the entrepreneurs with 4 years of work
experience are 9 respondents (7.5%). Overall, it shows that the Aceh Taxable
Entrepreneurs already have a good experience in running their business well. B.

Knowledge of Entrepreneurs about the Capital Market Entrepreneur knowledge about
capital markets is measured through questions about the interest of entrepreneurs to
invest in the capital market because of their knowledge and understanding, socialization
and seminars on capital markets to increase entrepreneurs knowledge about capital
markets.. B. Entrepreneurs are not interested in investing in the Capital Market
Attractiveness is a determinant for entrepreneurs to choose to invest in the capital
market. 41 (34.2%) entrepreneurs agree and 9 (7.5%%) entrepreneurs strongly agreed
that they are not interested in investing in the capital market because they lack
knowledge and understanding. 36 (30%) entrepreneurs are neutral in investing in the
capital market.

Only a small percentage of entrepreneurs have the possibility of being interested in
investing in the capital market. 29 (24.2%) entrepreneurs disagree and 5 (4.25%)
entrepreneurs strongly disagree that they are not interested in investing in the capital
market. Table 2 below shows the disinterest of Aceh entrepreneurs to invest in the
capital market. TABLE 2. Ketidaktertarikan Pengusaha Untuk Berinvestasi Di Pasar Modal
Freq % Valid % Cumulative % Strongly Disagree 5 4.2 4.2 4.2 Disagree 29 24.2 24.2 28.3
Neutral 36 30.0 30.0 58.3 Agree 41 34.2 34.2 92.5 Strongly agree 9 7.5 7.5 100.0 Total
120 100.0 100.0

B. Socialization of the Capital Market Socialization of the capital market increases the
knowledge of entrepreneurs about the capital market and increases interest in investing
in products offered in the capital market. 54 (45%) entrepreneurs agree and 12 (10%)
entrepreneurs strongly agree that the capital market socialization increases the
knowledge and interest of entrepreneurs to invest in the capital market. 49 (40.8%)
entrepreneurs are neutral. The following table 3 shows the answers of Aceh
entrepreneurs about the capital market socialization in to increase knowledge and
interest in investing in the capital market. TABLE 3.

Capital Market Socialization Freq % Valid % Cumulative % Disagree 5 4.2 4.2 4.2 Neutral
49 40.8 40.8 45.0 Agree 54 45.0 45.0 90.0 Strongly agree 12 10.0 10.0 100.0 Total 120
100.0 100.0 C. Capital Market Seminar On average, entrepreneurs have a perception that
seminars on capital markets can improve their understanding of the capital market. 59
(49.2%) entrepreneurs agree and 20 (16.7%) entrepreneurs strongly agree that the
seminar on capital markets provide an adequate understanding of the capital market.



Table 4 below shows the answers of Aceh entrepreneurs about capital market seminars
and their contribution to the increase of understanding of the capital market. TABLE 4.
Capital Market Seminar Freq % Valid % Cumulative % Disagree 2 1.7 1.7 1.7 Neutral 4
3.3 3.3 5.0 Agree 35 29.2 29.2 34.2 Strongly agree 59 49.2 49.2 83.3 Total 20 16.7 16.7
100.0 Disagree 120 100.0 100.0 D. Simulation of Stock Games The introduction of capital
markets to entrepreneurs can be done through stock games. Stock games increase the
knowledge of entrepreneurs about capital markets and make it easier for them to
transact in the capital market. 43 (35.8%) entrepreneurs agree and 10 (8.3%)
entrepreneurs strongly agree that the stock game simulation makes it easier for
entrepreneurs to transact in the capital market.

The following table 5 illustrates the answers of entrepreneur to stock game simulations
to make it easier for entrepreneurs to transact in the capital market. TABEL 5. Stock
Game Simulation Freq % Valid % Cumulative % Disagree 8 6.7 6.7 6.7 Neutral 59 49.2
49.2 55.8 Agree 43 35.8 35.8 91.7 Strongly agree 10 8.3 8.3 100.0 Total 120 100.0 100.0
V. DISCUSSION There needs to be an effort to increase the knowledge of investors and
understanding of securities investments (Supriadi and Haryanto, 2017) so as to increase
interest in investing in the capital market.

In accordance with Caretta et al (2011) findings, investor interest drives the volume of
stock trading in the capital market. Socialization, seminars, and education about the
capital market can increase the knowledge of entrepreneurs about investing in the
capital market. VI. CONCLUSIONS AND RECOMMENDATIONS This research is
conducted on 120 taxable entrepreneurs in Aceh. The results of the study show that the
knowledge and understanding of Aceh entrepreneurs about the capital market and
investment in the capital market are low. It causes them to be less interested in investing
in the capital market.

Socialization and seminars on the capital market can improve the understanding and
interest of entrepreneurs to invest in the capital market. This study implies the need for
socialization, holding seminars, and education about capital markets to encourage local
entrepreneurs, especially Aceh in investing in stocks, bonds and other derivative
securities in the capital market. Nowadays, the upper middle-class society in Indonesia
which invests in the capital market is only around 5.5% (Muklis, 2016).

In addition, subsequent studies need to expand the object of research to the
non-entrepreneur sector and implement focus group discussions to deepen the analysis
of knowledge, understanding, and factors that can increase public knowledge and
understanding of investment in the capital market. REFERENCES [1]. Acquah-sam, E., &
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